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Abstract. In contemporary media environments, political information is widely
distributed through both traditional press and social media platforms. The language used in
these sources often contains linguistic elements that can influence readers’ perceptions of
political events and actors. This study aims to examine the linguistic strategies of manipulation
used in the English press and social media. The research applies qualitative discourse analysis
to selected examples of political media texts. The findings indicate that emotionally loaded
vocabulary, framing, and evaluative language are frequently employed to shape audience
interpretation and emphasize particular viewpoints. The results highlight the significant role of
language in political communication and underline the importance of recognizing manipulative
strategies in modern media discourse.
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Introduction

In today’s information-driven society, mass media and social media platforms play an
essential role in spreading political information and shaping public opinion. News websites,
newspapers, and social networking platforms allow political messages to reach large audiences
within a very short time. Because of this wide influence, the language used in media texts
becomes extremely important. Media discourse does not simply present facts; it can also
influence how readers understand political events, issues, and public figures.

Political linguistics focuses on the relationship between language and politics and studies
how linguistic choices affect political communication. In many cases, media texts use specific
linguistic strategies that highlight certain ideas or perspectives while minimizing others. In the
English press and on social media, political messages often contain emotionally colored
vocabulary, evaluative expressions, and other rhetorical techniques that may guide the reader’s
interpretation of information.

The aim of this study is to identify and analyze the linguistic strategies of manipulation
used in the English press and social media. By examining selected examples of political media
discourse, the study seeks to show how language can shape public perception and influence the
interpretation of political information.

Methods

This study uses a qualitative research approach to examine linguistic strategies of
manipulation in political media discourse. The analysis focuses on selected examples from
English-language press articles, including The Guardian and BBC News, and political posts from
social media platforms such as Twitter/X and Facebook. The texts were selected based on their
relevance to current political events and their wide reach among English-speaking audiences.
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The timeframe for the selected materials covers the past two years (2022—2024) to ensure
that the analysis reflects recent trends in political communication.

The research applies discourse analysis to explore how political messages are constructed
and how language is used to emphasize certain viewpoints, frame events, or guide readers’
interpretations. In addition, lexical analysis is used to identify specific linguistic features, such as
emotionally loaded vocabulary, evaluative expressions, exaggeration, and simplification. For
example, headlines like “Government Faces Economic Disaster” and social media posts stating
“A radical decision that will affect millions” illustrate how language can influence audience
perception.

By combining discourse and lexical analysis, this study identifies patterns of
manipulative language and compares strategies used in traditional media and social media. This
approach allows for a better understanding of how political actors and media organizations use
language to shape public opinion in contemporary English-language media.

Results

The detailed analysis of selected English press headlines and social media posts reveals
how specific linguistic choices are used to manipulate reader perception. By focusing on verbs,
adjectives, and evaluative nouns, it becomes clear that media language is carefully designed to
influence emotions and guide interpretations.

1. “Government Faces Economic Disaster” (The Guardian, 2023)

The verb “faces” conveys confrontation and immediate danger, creating a sense of
urgency. Simpler alternatives, such as “has” or “experiences,” would appear neutral and lack
emotional impact. The adjective “economic” specifies the domain, making the threat tangible
and relatable for readers concerned with financial stability. Finally, the noun “disaster” is highly
charged, evoking fear and alarm. A milder word like “problem” would fail to create the same
emotional reaction. Together, these choices push the audience to perceive the situation as critical
and alarming.

2. “A radical decision that will affect millions” (Social Media Post)

Here, the adjective “radical” signals extreme change and disruption; a synonym like
“important” would be much less alarming. The noun “decision” emphasizes human agency,
highlighting that someone actively caused the change. The verb “affect” communicates direct
impact, encouraging the reader to consider personal stakes. The quantifier “millions”
exaggerates scale, amplifying the perceived significance of the event. This combination provokes
concern and emotional engagement from the audience.

3. “Protests Challenge Policy Reform” (BBC News, 2023)

The noun “protests” implies active confrontation, while alternatives like
“demonstrations” would sound neutral. The verb “challenge” indicates conflict and resistance,
creating tension and drama; a weaker verb such as “question” would reduce the perceived
urgency. The phrase “policy reform” represents authority and abstract governance, framing the
events as a struggle between citizens and institutions. This framing encourages readers to
interpret the situation as contentious and significant.

Across the analyzed examples, certain patterns emerge:

« \erbs are selected to provoke action or urgency (faces, affects, challenges, threatens).
« Adjectives and nouns are often exaggerated (radical, disaster, historic, failure) to intensify
emotional impact.

Quantifiers and framing emphasize scale and conflict, shaping audience interpretation.
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These results demonstrate that manipulation in political media discourse relies heavily on
micro-level linguistic choices, which guide readers’ perceptions and responses more effectively
than general statements or neutral wording.

Discussion

The analysis of selected headlines and social media posts shows that media language is
not neutral; instead, it is carefully crafted to influence readers’ perceptions and emotions. The
frequent use of strong verbs, emotionally charged adjectives, and evaluative nouns demonstrates
how subtle linguistic choices can guide interpretation and shape political narratives. Verbs like
“faces,” “challenges,” “affects,” and “threatens” are particularly effective because they imply
action and urgency, encouraging readers to perceive events as immediate and significant. By
contrast, neutral verbs such as “has” or “experiences” would not provoke the same level of
engagement or concern.

Adjectives and nouns, especially those that exaggerate or intensify meaning — such as
“radical,” “historic,” “disaster,” and “failure” — further manipulate readers’ emotional
responses. These words are chosen over simpler synonyms to heighten the perceived importance
of events and evoke strong reactions. In combination with quantifiers like “millions” or phrases
highlighting conflict or stakes, media texts create a sense of drama, tension, and urgency, which
can influence public opinion and attitudes toward political actors or policies.

Differences between traditional press and social media are also notable. While
newspapers tend to frame events within structured, often more formal headlines, social media
posts frequently employ hyperbolic language and emotional appeals to maximize engagement
and virality. Social media’s brevity and immediacy amplify the effect of emotionally charged
verbs and adjectives, allowing manipulative strategies to spread rapidly and reach wide
audiences.

Overall, these findings suggest that linguistic manipulation is an intentional and pervasive
feature of political media discourse. By carefully selecting specific verbs, adjectives, and
evaluative nouns, media creators can influence how audiences perceive events, assign
responsibility, and respond emotionally. Recognizing these strategies is essential for developing
critical media literacy and for understanding the mechanisms of political influence in modern
English-language media.

Conclusion

In conclusion, this study shows that language in the English press and social media is
carefully crafted to influence public perception. Specific verbs, adjectives, and evaluative nouns
are used to emphasize certain viewpoints, exaggerate events, and evoke emotional responses.

Strategies such as action-oriented verbs and dramatic adjectives make political messages
more persuasive and memorable. Recognizing these manipulative techniques is essential for
developing critical media literacy and evaluating information objectively. Future research could
explore larger datasets or compare manipulation strategies across different countries to better
understand their impact on audiences.
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